Coffee and COVID Conversations

Webinar will begin at 11:00 AM EDT.

Wednesday,
September 16" at
2:00 PM EDT for
special webinar for
Zoos and Aquariums.
Register now!
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Webinar Agenda

*90 Minutes in length

e Community discussion and presentation of best
practices

* Question and answers from the community
*Press & Public Viewing



Webinar Wednesdays

Bi-weekly gathering of attraction industry experts to discuss
the current challenges and position our attractions for success.
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WEBINAR WEDNESDAY SEPTEMBER 16: SPECIAL Z0O0O & AQUARIUM
EDITION

Published: September 1, 2020

Webinar Wednesday on September 16, 2020 at 3:00 PM EST

READ MORE
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Moderator

Matthew Hoenstine
mhoenstine@gatewayticketing.com
Destinations Principal




Moderator

Randy Josselyn
rjosselyn@gatewayticketing.com
Wildlife and Conservation Principal




Panelist

Grant Rozich
grant.rozich@palaceentertainment.com
Senior Architect, Sales & Ticketing Systems
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Panelist

Felicia Lindquist
flindquist@themobmuseum.org

Senior Director of Public Operations &
Guest Experience

THE MOB MUSEUM|

Natlonal Museum of Organized Crime & Law Enforcement®




Host

Bill D’Angelo
bdangelo@gatewayticketing.com
Product Communications Manager




REVISIT DATA FROM LAST WEBINAR



WHEN IS YOUR ATTRACTION PLANNING
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ALREADY REOPENED WITHIN THE NEXT WEEK IN2TO 3 WEEKS IN4TO 8 WEEKS 9+ WEEKS

W 5/27/2020 6/10/2020 6/24/2020 7/8/2020 8/19/2020




Increased Prices

Decreased Prices

Launched Targeted
Promotions

Increased Staffing

Decreased Staffing

Increased Marketing

Decreased Marketing




ARE THERE ANY OTHER DECISION YOU'VE

BN B e

Whether as an organlzatlon to enforce wearing of masks

We had been looking casually at virtual platforms and touchless before the pandemicand have focused more intently
on those. We also had to juggle staffing (costs and availability) when we created access by guided tour only. Much to
consider with all that.

Keep areas closed

Changing what isincludedin an admission ticket (making more activities and tours into add-onsrather than included to
limit capacity)

New activities
Events
Redundancies, Closing certain high-touch exhibits

Employee retention and revenue forecasting




ARE THERE ANY OTHER DECISION YOU'VE
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Attendance number, ca paC|ty numbers

We ended up havingto close 2 weeks after we reopened due to anincrease in exposure in the workplace. We ended
up not havingenough staff available to fill business needs. We also had to cut back on the operation of attractions -
some would not be profitable given the needed distancingand cleaning schedule and some are experiences that just
would not work with all the guidelines.

Limited the number of guests on grounds. Introduced timed ticketing.

Apply for Paycheck Protection program and Economic Injury Disaster Loans, increase bank line of credit, defer payments
to select vendors

Reduced opening hours.
Cancel events with large numbers around holiday season.

Move to timed entry, virtual and reservation model for all events/activities







California Reopening

County risk level

WIDESPREAD

Many non-essential indoor business operations
are closed

SUBSTANTIAL

Some non-essential indoor business operations

are closed

MODERATE

Some indoor business operations are open with
modifications

Most indoor business operations are open with

modifications

https://covid19.ca.gov/safer-economy/

New cases

More than 7

daily new cases (per 100k)

4-17

daily new cases (per 100k)

1-3.9

daily new cases (per 100k)

Less than 1

daily new cases (per 100k)

Positive tests

More than 8%

Positive tests

5-8%

Positive 1esls

2-4.9%

Pasitive tests

Less than 2%

Positive tests

Statewide Metrics

B Widespread
B Substantial
B Moderate

Minimal

10.9

New COVID-19
positive cases
per 100K

6.0%

Positivity Rate



California Reopening

[ 3 USE=" | SAN DIEGO’S MORE LOCAL NEWS STATION
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HOME NEWS WEATHER SPORTS 600D MORNING SAN DIEGO ONLY ON Kusi

San Diego County mandates guest
registration for business reopening to
track outbreaks

Posted: August 31, 2020
Updated: 4:16 PM by KUSI Newsroom

SAN DIEGO (KUSI) — After Governor Gavin Newsom released color coded guidelines for

businesses to reopen across California, San Diego County officials announced they have
added more restrictive regulations to the state’s orders

Supervisor Nathan Fletcher said all businesses that had their indoor operation closed, and
now reopening, have a guest sign-in with name and phone number of the guests that come

n

Fletcher explained this sign in list will aid in tracking people who were potentially exposed to

outbreaks or positive cases at businesses that have reopened.

GETHI

SeaWorld San Diego to
reopen with Zoo Days
Bayside BBQ & Brews
weekend event

4
|

“<

THANK YOU ey

SUPPORT

e By: Vanessa Paz

SAN DIEGO (KGTV) -- Six months after closing its doors to
the public due to the COVID-19 pandemic, SeaWorld San
Diego is reopening through their weekend Zoo Days

Bayside BBQ) and Brews events.

The special event will take place every weekend until
SeaWorld can fully open. The park's attractions will be very
limited, with guests able to enjoy all outdoor animals
exhibits and shows.

"We're opening as an accredited zoo and you can come in
and enjoy all the live animal presentations we're world
famous for like the Orca Encounter, dolphins, Sea Lions
Live and all the outdoor exhibits that people love and miss,"
said SeaWorld Park President Marilyn Hannes..

https://www.10news.com/news/local-news/seaworld-san-diego-prepares-to-reopen-with-zoo-days-bayside-bbg-brews-weekend-event
https://www.kusi.com/san-diego-county-mandates-guest-registration-for-business-reopening-to-track-outbreaks/



California Reopening

Zoo Days Park Info v My Account Buy Tickets & Passes v

P T ‘ w Q
SeaWorld B TAT Lo?ln Cart  Search

SeaWorld

BAYSIDE BBQ & BREWS

Zoo Days Info BBQ Menu Craft Brew Menu Zoo Days FAQs Buy Tickets Now

All New! Zoo Days: Bayside BBQ & Brews

Don't miss Zoo Days: Bayside BBQ & Brews, a limited-time SeaWorld San Diego experience! Select Dates

Stroll through 40 acres of beautiful outdoor grounds fille

el
lively animal eXhlbItSA AUG =D

Fridays - Sundays, plus Labor Day
11:00 AM - 7:00 PM

o chef-created BBQ, over
d enjoy it all, with enhanced health and safety r
back to SeaWorld with the fun and flavor of7

https://seaworld.com/san-diego/zoo-days-bayside-bbg-and-brews/

SEE WHAT’S INCLUDED WITH YOUR ADMISSION

00

DELICIOUS BBO &
50+ CRAFT BREWS

ANIMAL EXHIBITS
& PRESENTATIONS

SeaWorld ‘
Z20
DAYS +

SINGLE-DAY

TICKET

Up to 6 full-sized BBGQ
indulgent desserts, sides, craft
beers, cocktalls, wines and
other drinks Included with
your 6-punch lanyard!

600 & BREWS @
LANYARD

CHARACTER
MEET-&-GREETS

Safely distant and
perfoct for selfies!

g Orcas, Sea Lions,
Penguins, Dolphins, and more!

LIVE MUSIC
PERFORMANCES

throughout 40 acres of
SeaWorld's expansive
outdoor grounds!

Live Music

See Craft Brews Menu




Festivals
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WILLIAMSBURG, VA

&USA TODAY VOBEST)

TASTE

- QOF —=
‘Busch. Gardens.

WILLIAMSBURG, VA

Get details on the unique experiences
offered at this limited-capacity event.

https://www.tampabay.com/life-culture/food/2020/08 /31/for-25th-anniversary-epcot-food-and-wine-festival-gets-lighter-and-longer/

RESERVATIONS
REQUIRED

Reservations are required for all
guests visiting Busch Gardens.

MEMBERSHIP v

B w q
Log In Cart Search

- SPECIAL EVENT -

TASTE

—DF—«

‘Busch. Gardens.

WILLIAMSBURG, VA

SELECT DATES +« SEPT 2 - 27)
TICKETS === 4499
- BUYNOW

Y

HEALTH &
SAFETY

Learn more about our enhanced
health and safety guidelines.

RESERVE NOW LEARN MORE

Busch Gardens Williamsburg to remain open on certain
days in September for another limited capacity event

https://buschgardens.com/williamsburg /upgrades/events/

f ¥ © & 8 [

B usch Gardens Williamsburg will continue operating on limited days
in September while it adds additional days and a couple more roller

coasters and rides.

The theme park, which reopened earlier this month by holding a Coasters
& Craft Brews event during certain days in August, has come up with Taste
of Busch Gardens, another new limited capacity special event that requires

reservations.

https://richmond.com/business/busch-gardens-williamsburg-to-remain-open-on-certain-days-in-
september-for-another-limited-capacity/article_7780d450-93d9-579f-b3f2-394873af15c8.html

SUBSCRIBE \

For 25th anniversary, Epcot food and
wine fe

= TampaBay Times

The coronavirus pandemic didn’t stop Walt Disney World from celebrating the
silver anniversary of the 25th annual Epcot International Food and Wine Festival
They changed the name slightly, lost some crowd-favorite elements and extended
the run for a record number of days.

This year'’s festival, called Taste of Epcot International Food and Wine Festival, is
without cooking demonstrations and Eat to the Beat concerts. It started much
earlier than usual, on July 15 when Epcot reopened after a nearly four-month
closure, and it is expected to run through late fall or early winter. No official end
date has been announced.


https://richmond.com/business/busch-gardens-williamsburg-to-remain-open-on-certain-days-in-september-for-another-limited-capacity/article_7780d450-93d9-579f-b3f2-394873af15c8.html

Employment Offerings

LOCAL NEWS

Cedar Point looking to hire for i
upcoming 'Tricks and Treats Fall
Fest' event

;he Fall Fest a new event that offers activities, entertainment, games

and rides for the entire family, starting on Sept. 12, every Saturday and
Sunday until Nov. 1.

7\

Author: WTOL Newsroom i
Pu d: 1:15 PM EDT August 27, 2020

1:15 PM EDT August 27, 2020

SANDUSKY, Ohio — Cedar Point's Tricks and Treats Fall Fest is right around the corner and the
park is looking for some enthusiastic fans to hire.

The Fall Fest a new event that offers activities, entertainment, games and rides for the entire

https://jobs.cedarfair.com/why-choose-us/

family, starting on Sept. 12, every Saturday and Sunday until Nov. 1.

Positions are available in food & beverage, ride operations, event attractions, hotel operations,

https://www.wtol.com/article/news/local/cedar-point-looking-to-hire-associates-for-new-tricks-and-treats-fall-fest-
event/512-163d53df-d917-451e-9827-3a648957b8da

merchandise, games, park services and security, safety. More positions can be found here.



Increased Reliance on Digital Assets

Safety becomes the top concern from a

coronavirus perspective, especially for

American Dream Ultimate
Experience Center And
B8ta Discuss The Future

Of Experiential Retail
Amid Coronavirus

a large indoor mall and amusement

park. While the mall is currently

closed, the company is focussing its

Nickelodeon amusement park efforts on the app design. Ghemezian

S ST

discussed how the app will be not just
informational but will aim to reduce
friction and congestion, easing customers’ minds by helping to make

the entire experience a safer one. Other forthcoming developments

N Shelley E. Kohan Contributor ©®
~
{ Retail
N I am a retail pundit, business strategist, speaker and professor.

will include curbside pick-up which appeals to the segment of

customers not yet comfortable going to the actual center.

Ghemezian stated, “Providing clear and transparent messaging with
the customers is key to the digital strategy and American Dream is
completely redoing the app to address the current safety concerns.”
The app will tell you exactly what to expect in terms of parking,

visiting, and working at the facility.

The company developed a full e-learning platform for the employees

which is very focused on COVID-19. According to Ghemezian, e-
learning will allow lessons to be updated in real time as

Companies that have bet on the future of experiential retail circumstances change. “We actually can track everybody that went

through the full e-learning and confirm they finished it. For this type

have not re-worked their strategies based the on restrictions

imposedhy he coronaytus: In fact ithose on tho Toreironton of entertainment center, safety is in terms of the entertainment

attractions and COVID-19 parameters.
https://www.forbes.com/sites/shelleykohan/2020/06/30/american-dream-ultimate-experience-center-and-

b8ta-discuss-the-future-of-experiential-retail-amid-coronavirus/
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BALLYS

Imagine Exhibitions adds COVID-19 content to
REAL BODIES exhibition

1st September 2020 Real Bodies at Ballys > Blog > Medical > Learn the impact that COVID-19 has on the systems of the body

Learn the impact that COVID-19 has on the systems of the
body Exploring COVID-19

This new content will look at how the virus affects the body, using up-to-date scientific

information on COVID-19. It features 3D-printed models of the virus and a range of
COVID-19 pandemic has affected all of our lives interesting facts, as well as a short film that tells visitors what the virus does and how it

spreads, in easy to understand language. There are also extra facts incorporated into the
The whole world is talking about coronavirus—from viral loads to R social distancing floor decals.
mask-wearing to ventilators; from asymptomatic spreaders to aero
as scientists and doctors around the world race to understand the \
best treatments, and protect the public, it is difficult to keep up wit
is correct, reliable, and factual and to understand what it all means §
19 pandemic has affected all of our lives dramatically, but how muc §
understand about what this novel coronavirus is, how it came to be §
impacts of COVID-19 are on the body?

Reopening after a temporary closure, REAL BODIES at Bally’s is the .

£ [w]in] P+

Imagine Exhibitions, a leader in worldwide travelling
exhibitions and entertainment, has added COVID-19
content to its popular REAL BODIES exhibitions around the
world.

https://blooloop.com/news/imagine-exhibitions-covid-19-real-bodies/?source=newsletter

https://www.realbodiesatballys.com/learn-the-impact-that-covid-19-has-on-the-systems-of-the-body/



https://themobmuseum.org/covid-19/
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- 3 MESSAGE FROM THE PRESIDENT &
o CEO

To our friends and family,

The past several months have been nothing short of Incredibly challenglng, with each of us
affected by a health and economic crisls of @ magnltude once unthinkable. Sadly, for many
people, It has been a time of profound hardshlp and less. In our organlzatlon, this has offered
sobering perspectlve and a sharp reminder of what Is most Important to us.

Since opening In 2012, our Museum has welcomed over 2.5 milllon guests, and we have
operated every day with an Insatlable desire to be the very best at what we do. We exist to
dellver value to the publlc, advancing our misslon by preserving histery, fostering discourse,
and providing truly one-of-a-kind experlences. Fundamentally, this means we are In service
to others. WIth that comes a hlerarchy of obligations we must Tulfill, with the health and
safety of our guests and employees rising above all else. Nothing Is more essentlal.

Durlng the closure, our team has been working unceasingly, with singular focus: creating a
museum envirenment that carefully conslders persenal well-belng within the new realltles of
public engagement. To this end, we have applled the very same high standards that have
gulded the creatlon of our exhlblts, programs, and other guest amenlties. We eagerly
antlelpate your next visit —and when you do return, there are a number of changes you can
expect to find as a result of our enhanced safety procedures. Below are a few Items | want to
nightight.

We are Limlting Museum entry to approximately one-third of our previous operating
capabllltles, and exhlblt spaces wlll have capaclty levels monltored to half of posted fire
code.

The frequency of deep sanltlzing occurring after-hours will be dramatically Increased.
The process and disinfectants used wilL be certlfied by a hospltal grade cleaning service.
Throughout the day, you wiLl observe staff diligently cleaning, with an emphasls on
frequent contact surfaces.

UV Llight sterlllzatlon willL be used on any equipment, such as audlo tour devices, that will
be handled for prolonged perlods by guests. This process Is non-toxic, environmentally
frlendly, and highly effectlve In eliminating bacterla and viruses.

Advance reservations with timed tickets, purchased online or over the phone, will be
strongly encouraged to allow minimal walt times. This Is especlally Important to ensure
guest partles will be separated by at least six feet within queulng areas.

s upmusEwnTEEmunyenavepenspplease know that we have enhanced our digltal content
fferings. Virtual Community Safety Forums, educatlonal outreach resources for familles and
:eachers, digltal exhlbltlons, virtual tours, blogs, and more are avallable on our webslte and
4pp. VIsit www.themobmuseum.org or download The Mob Museum'’s free moblle app for

Androld and IPhones.

Jur organlzatlon Is grateful for your ongolng support, and we are Looking forward to seelng

Jou at the Museum very soon!

Jonathan Ullman
2resldent & CEQ, The Mob

Mucaum

fdlsposable paper masks, gloves and the use of a stylus

|ave been reconfigured and modified to better manage
flandling. |
id, agaln to no more than half of fire code, and with a

lween tables. Single-use menus and other table service

ghly cleaned and upgraded. Alr within the Museum wilL
an hour. HEPA filters have been added to the
ft-slzed alrborne particulates.

ffully evaluated In concert with guldelines set forth by
gnters for Disease Control, and other Industry specific
2 detall about our reopening plan and procedures,

Of pride and offer one final assurance. Through the
reputation for our staff frlendliness. In fact, many of
me to know our team members personally. When you
first. Team members will be physlcally distant and
low our new operatlonal plan that prioritizes health i
|6t doubt the genulne dellght we wiLl feel to welcome
8d, you provide us with purpose.
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https://themobmuseum.org/wp-content/uploads/2020/08/ TMM_SafetyProceduresProtocols_080120.pdf

SAFETY ENHANCEMENTS T0 THE PHYSICAL ENVIRONMENT

'5 Il. NEW PRECAUTIONS FOR GUEST ENGAGEMENT

visit:

@ Il HEIGHTENED CLEANING & SANITIZATION PROCESSES

B +
yﬂ ?)ﬁ’ dw IV. INCREASED STAFF AND VENDOR RESPONSIBILITIES

Employees, Volunteers_and Vendors will plav a lead role in assisting in new safet
measures design

protocols includel

covid V. CONSIDERATIONS FOR SPECIAL OPERATIONS

. Alld
ont GROUPS
part + The Mob Museum welcomes groups in accordance with the capacity guidelines
Gue outlined above and in compliance with government regulations limiting the
number of individuals permitted. All group visitors will be subject to the same
I SHIFT health check requirements and receive PPE upon their arrival
R i * Emg
will PUBLIC PROGRAMS & EVENTS
3 of
for 4

+ Programs and events will be scheduled and executed in accordance with CDC and
SNHD guidelines, as well as industry specific best practices. Limitations on guest
+ Emg

count and capacity restrictions will inform bookings and all program and event
of ill attendees will be subject to the same health check requirements and receive PPE
ach upon their arrival
: exhi
bes SPEAKEASY
to + Per Governor's order, The Underground Speakeasy will continue to employ all
will SNHD guidelines with respect to safe food handling in conjunction with the
Era] agency’s new COVID-19 rec: in relation to restaurant op
oa + The Speakeasy will feature a reduction in seating capacity, with 6’ spacing
<hift between tables and barstools.
« Emd + Single-use menus and other table service precautions will minimize contact.
one + Whiskey-dispensing machines will be temporarily out of service.
all tif .

Signage will be placed around the venue to encourage guests to limit their visit to
60 minutes, allowing others time to experience the space.
VULNI + Food service will be offered from noon to 9 p.m. Speakeasy access will be
Q + Staf

available with Museum ticket purchase and through the side entrance daily.
acc

med ACCESSIBILITY
cap:
AL

prot}
T»vE MOB MU

+ The Mob Museum features handicapped parking, an accessibility lift in the front
of the building, three family restrooms, and elevators to assist guests traveling
between floors

+ The Museum will continue to offer audio guides in various languages and all
multimedia displays are closed-captioned.

+ Complimentary wheelchairs remain available for guest use and ample seating is
positioned throughout the exhil

+ Allitems will be routinely sanitized for each guest’s use to ensure cleanliness.

HE MOB ML




HAND SI}NITIZER

{AND SANITIZER

Our Liquid hand sanitizer Is produced
onsite with 80 percent denatured alcohol,
using a formula that follows FDA-Issued
guldance, and mixed In the Museum’s
award-winning distillery.

Visit The Mob Museum or to
purchase 1 ounce bottles. Pickup only.

MADE IN THE USA

WHOLESALE DISCOUNTS AND
COMMERCIAL SOLUTIONS

Wholesale discounts are avallable on 1 ounce bottles of hand sanltizer when
purchasing 10 or more bottles.

Commerclal, gallon-size contalners of hand sanitizer are also avallable. Our
sanitizer can be used to refill many popular commerclal dispensers. We offer onsite
plckup of bulk purchases. Local or domestic dellverles are not avallable at this time.

CUSTOM

BRANDED
l l BOTTLES
HAND

Looking for a one-of-a-kind

Iggg H-AN-D promotional Item to market your
SMITZR HERE | SMmzs brand or organization? Ask us
el about custom Label optlons to palr
B A== with our hand sanitizer. Click

below or call 702.724.8622 for
more Information on all hand
sanlitizer wholesale and commerclal solutlons.

DONATION REQUESTS

Donatlon requests for hand sanltizer are now belng accepted for local nonprofit
organlzations. If you are a nonprofit In need of hand sanltizer, please fill out the
following form and a member of our team will reach out to you If we can asslst. The
Museum Is able to donate 3 gallons of hand sanltizer to one nonprofit organization
per month. Due to the high volume of Ingulries, not all requests can be
accommaodated.

Make a Donation Request

COMMITMENT TO COMMUNITY

A core value of the Museum Is our commlitment to community. Throughout the
duratlon of the COVID-19 pandemic, the Museum will donate fulfillments of hand
sanltizer to a Local nonprofit charlty. Sponsor support allows our nonprofit Museum
to continue providing much-needed hand sanltizer to underserved areas of our
community. For more Information on purchasing, wholesale bottle discounts,

commerclal-slze contalners and sponsorship opportunitles, please
emall calecathemaobmucailum ara

https://themobmuseum.org/hand-sanitizer/




SOUVENIR MASKS NOW AVAILABLE

Signature designs inspired by the names, faces and places of Mob history.
A cotton-poly blend offers quality comfort with a universal fit for all Mob Museum fans.*

Machine washable. Comfortable, breathable and gap-free. Elastic stitching allows mask to stretch for optimal fit.

SOLD OUT SOLD OUT SOLD OUT

PREMIUM CRIME SCENE MASK $15 3-PACK PREMIUM MASKS $30 SOUVENIR MASK $8

To purchase, visit The Mob Museum or emall
infoathemobmuseum.org. Shipping available.

*‘Non-medical grade PPE. Recommended that you wash face

Click here to get notified when items are restocked |
covenngs after every use. All sales are final
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ENTERTAINMENT

Pick a Park g

Job Opportunities
News & Press

Investor Relations

Join Our
.* Newsletter

: NG
\/ ‘ SUBSCRIBE

Boomers-Long Island
Boomers-Palm Springs
Boomers-Vista

Castle Park

Dutch Wonderland
Idlewild & Soak Zone
Kennywood

Lake Compounce

https://www.palaceentertainment.com/

Malibu Grand Prix
Miami Seaquarium
Mountasia

Noah's Ark

Raging Waters LA
Raging Waters SAC
Raging Waters SJ
Raging Waters Sydney

Sandcastle

Sea Life Park Hawaii
Splish Splash

Story Land

Water Country

Wet 'n Wild NC

Contact Us
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https://www.idlewild.com/



Park Hours: Closed | Full Calendar % Tickets o Top Promo @ Email Sign-Up w My Cart(0) & Promo Code

TICKETS & PASSES THINGS TO DO PLAN A VISIT PARK INFO

galendar Up

Important changes to“gr 2020 operaﬂng SCb dule
- % 7
Y / /’

Schedule Update

While this season has been far different from any other, all of us at Kennywood are extremely

grateful for the ongoing support of our loyal Guests and dedicated Team Members. We are so glad
we could safely welcome Guests back this summer, and provide families with a little bit of normalcy

during this challenging time.

As many things remain uncertain regarding COVID-12 and we are unsure what fall and winter may
look like, we have decided to conclude our operating season on Labor Day, Monday, September 7.
We will not be holding Holiday Lights this year, but look forward to its return, along with our
Halloween activities and new attractions like the full completion of Steelers Country in 202 1. Better

days are ahead, and we're excited to have you along for the ride!

Because of the disruptions and limited operating schedule, we will extend all 2020 Bronze, Silver,
Senior, Premium, Ride & Slide, Ride & Dine and PA Passes to include the 2021 Season. Passholders

who purchased the discounted 2021 pass extension will receive a credit equal to the amount they

https://www.kennywood.com/

paid for their 2021 extension.
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~ Experience

Cart(0) Promo Code m

BIRTHDAYS HOURS DIRECTIONS GROUPS BUY NOW

£N DOL
ENL.ECESS

nlimited Mint Golf

r\
e ‘i“é% Karts Play Pass

https://www.castlepark.com/ (’ , - 4 A&t GN\X s“u BUY NOW

https://www.mountasiamarietta.com/
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Chalﬁenge.

et a FREE round of'fﬁmrgolf st pIGITAL LEARNING

- /i Challengel *

LEARN MORE

’la

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY

o I I I I

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY

Print this calendar out and have Mom or Dad (or legal guardian) sign each day that you completed your Digital Learning.
Present the filled out calendar at the Ticket Counter and receive one FREE round of miniature golf!

LIMIT 1 REWARD PER CHILD PER VISIT. OFFER EXPIRES MAY 31, 2021. VALID AT CASTLE PARK ONLY.

Student’s School.

Student Name,




If you would like to receive information about our future
Webinar Wednesdays, please send your full name and
organization from your preferred email address to:
marketing@gatewayticketing.com

Or, just register for our newsletter distribution list here:
GatewayTicketing.com/community

atewa

TICKETING SYSTEMS



mailto:marketing@gatewayticketing.com
https://www.gatewayticketing.com/community/

Join us on Wednesday, September 16" at 3:00 PM EDT for our
special Zoo & Aquarium Webinar Wednesday Edition. We're holding
it during the AZA 2020 Virtual Show. Register to attend now.

atewa

TICKETING SYSTEMS




S
All coin change at this location will be given as Kingdom Cash.

AUREACRNE B.““
DUE TO THE NATIONAL COIN SHORTAGE,
WE ASK THAT YOU PAY WITH
EXACT CHANGE OR CREDIT CARD.

Kingdom Cash can be redeemed at any retail store or food \ocation inside
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